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Weekend Care à la Monnaie de Paris © Care 
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Magnum agency to Magnum foundation 
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Bordeaux 
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City branding through a major environmental summit  

28 



A middle size european city looking for cultural leadership 

29 



Social and urban challenges 

30 



City branding through sports 

31 
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Old factory revitalization 
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Stara Drukarnia - Design 
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Stara Rzeznia - 

Concert 
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Stara Gazownia - Festival 
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Stara Gazownia – 

Puccini – La 

Bohême, 2010 



Cultural leading activities 

37 

Nowa Gazownia – Contemporary art centre project © Agencja Gazeta 
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